
1009 Miss. Himani Mahendra, Dr. Rajesh Kumar Pandey

International Journal of Engineering Technology Science and Research
IJETSR

www.ijetsr.com
ISSN 2394 – 3386

Volume 4, Issue 10
October 2017

Women Entrepreneurship: Indian Context

Miss. Himani Mahendra Dr. Rajesh Kumar Pandey
MBA 2nd Year Student (Finance) Associate Professor

SSR IMR, Silvassa SSR IMR, Silvassa

Affiliated to SPPU, Pune Affiliated to SPPU, Pune

ABSTRACT
Entrepreneurship has been an ever encouraging avenue for people at large. While it has no gender biasness however the
Nation off late has been talking more on Women Entrepreneurship. Women entrepreneurship is an economic activity of
those women who think of a business enterprise, initiate it, organise and combine the factors of production, operate the
enterprise and undertake risks and handle economic uncertainty involved in running a business enterprise.The status of
Women Entrepreneurship has been studied and reported. The Global Entrepreneurship Monitor (GEM) is the world's
foremost study of entrepreneurship. The recent study suggests, 163 million women are starting businesses across 74
economies worldwide, while 111 million were running established businesses - according to the GEM 2016/2017
Women's Report (http://www.gemconsortium.org). The study further referred that Across all economies surveyed, women
entrepreneurs have a 5 percent greater likelihood of innovativeness compared to men. India has been a promising &
developing Entrepreneurial venue and it has made its presence felt at the world Map. Women Entrepreneurship in the
Nation has been a growing phenomenon and with cultural changes in the Nation, this avenue has witnessed a huge
advancement. However women constitute only 13.76% of the total entrepreneurs, i.e., 8.05 million out of the 58.5 million
entrepreneurs in the Nation.

This conceptual paper attempts to understand the concept and significance of Entrepreneurship with special reference to
Women Entrepreneurship. The study has undertaken a descriptive research design and completed with the help of
Secondary Data. Examples of the leading Women entrepreneurs have been cited to strengthen the conceptual plot. The
study would suffice the need for enhancing literature base in this context and it is indicative in nature. The concept &
practice of Women entrepreneurship demonstrated through this paper is on a broader perspective accommodating the
Nation at large rather any specific Industry or region, although comprehensive yet this may turn out to be a major
limitation for the study. The contribution of women in the today’s economic scenario is quiet impressive and inspite of
the various challenges that she has faced throughout the centuries; today we may witness her incredible progress in
almost all the domestic, social, Professional fields including the Entrepreneurship division. Women today has the energy,
strength, dedication, tolerance and most importantly respect for their performances.

Key words:Women Entrepreneur, Entrepreneurship, Leading Women Entrepreneurs, Women Entrepreneurship
Barriers

INTRODUCTION:
“If you are strong, focused and passionate about what you want to do, everything falls in place.”

- RichaKar, founder and CEO of Zivame.com
A Woman entrepreneur or for that matter any Entrepreneur is one who starts business and manages it
independently and tactfully, takes all the risks, faces the challenges boldly with an iron will to succeed. This
definition holds true forever and essentially an entrepreneur must be focused & passionate about the venture.
Well, if that’s the motto, it must be easy to navigate through a proposed venture; however the scenario is not
as it looks like. An entrepreneur has the toughest route to travel, strongest battle to fight and not so smoothest
way to success. While Entrepreneurship finds its existence for ages, the Women Entrepreneurs have joined the
success route a bit later. In this Male dominated sphere Entrepreneurship has been considered in past as a
“Not a cup of tea for women”. However studying the potential may lead to an eye opening scenario. Women
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have made their mark and that too very much visible. The leading women entrepreneur of Indian origin
includes KiranMazumdar Shaw, IndraNooyi, Indu Jain, Chanda Kochar etc. These entrepreneurs have been a
source of inspiration for most of the women to start a business and become a successful entrepreneur. Having
said that we can’t negate the fact that the best motivation comes from within and the massive inspirers are the
family & friends.

India, one among the growing economies, with a Population of more than 1.21 billion may require attention
towards encouraging Entrepreneurship. The broad factors affecting growth of the Entrepreneurship
Development may comprise of Economic, Social & Cultural, Personality, Psychological and Political
factors.The development of the Entrepreneurial instincts possibly starts from the observation that potential
entrepreneurs need to create a high need for achievement referring to David McClelland’s theory. India’s one
of the strength is its population (popularly considered as weakness), Women being of one half of the
population indicates a huge potential. However the contribution by the Women in terms of Entrepreneurial
venture may not be in the same ratio as their population. The traditional trends are reversing and the once
upon time considered to be home makers are now turning out to be Nation builders on all fronts including
employment creators.The recent past has experienced a good inclination of Women towards Entrepreneurial
avenues; however the same need to be studied further with the inclination towards finding possible ways to
further empowering Women and establishing the Women Entrepreneurial avenues.

OBJECTIVES OF THE STUDY:-
The following objectives have been considered for the study on Women Entrepreneurship in the Indian
context:

To understand the concept &significance of Entrepreneurship with special reference to Women
Entrepreneurship.
To conduct the review of literature pertaining to the theme of Women Entrepreneurship.
To present the insight from the stories of the real life Women Entrepreneurs on National level.

RESEARCH METHODOLOGY:-
A Study on Women Entrepreneurshipis a descriptivestudy conducted with the help of massivelysecondary
data. The study aims at understanding the concept & significance of Entrepreneurship with special reference
to Women Entrepreneurship. The scope of the study comprises of the thoughtful review of the
literaturecontributed by other authors pertaining to theme of Women Entrepreneurship and respective learning
from the literature. Also the study has the potential to be a literature for further studies in this regard. The
inferences from the study shall lead to inspiration for budding entrepreneurs especially the Women
Entrepreneurs. The Authors have considered the Women Entrepreneurshipat large rather segmenting to any
specific industry or region; this may be a major limitation of the study as the inferences are more prone to
learning approach & inspiration.

LITERATURE REVIEW:
Literature Review supports the learning environment by demonstrating a conscious effort of reviewing the
existing literature and gaining fruitful insight. The studies on Women Entrepreneurship have been in
abundance and the authors had a plethora to ponder. The inferences of the review have been categorised under
following heads to present the learning: Women Entrepreneurship- The concept & statistics, Women
Entrepreneurship linked with Development of Entrepreneurship, Women Entrepreneurship – Avenues &
barriers and Women Entrepreneurship – Governmental Support.

WOMEN ENTREPRENEURSHIP: The Concept & Statistics
Entrepreneurship is an economic activity which is undertaken by anindividual or group of individuals. The
core definition of Entrepreneurship doesn’t differentiate between genders; instead the values & skill sets
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remain same while the executions attract different facet. Women entrepreneurship is an economic activityof
those women who think of a business enterprise, initiate it, organise andcombine the factors of production,
operate the enterprise and undertake risksand handle economic uncertainty involved in running a business
enterprise. (MedhaVinze, 1987)."Women entrepreneurs have been carving out a niche for them across the
globe, including India especially in niche and unconventional businesses. However, there is significant
potential to harness the untapped potential of women's entrepreneurship in India"
(www.economictimes.indiatimes.com – 8th May’2017). According to the 'Women Business Ownership' index
published in Economic Times, India scored an overall 41.7 points, ranking 49 among 54 economies globally
with comparatively low in Women Business Ownership percentages.

“Unleashing the power of female entrepreneurship can have a dramatic effect on a country’s economy. The
research clearly supports the assertion that key things need to be fixed in order for female entrepreneurship to
survive and flourish.” - Karen Quintos, Chief Marketing Officer (CMO) and Senior Vice President, Dell.
Quite importantly the Women Entrepreneurship has created an aura of recognition and the business fraternity
is talking about the same. The statistics reveals further insight on work status profile of Women, details
enlisted below:

Statistics pertaining to work status of Women (Indian Context)

Details of the Parameter Statistics

Percentage of Women constituting to Total Entrepreneurs 13.76%

India’s ranking on the World Economic Forum’s Gender Gap Index (out of
135 countries), measuring economic, health care, education, and Political

issues.
113

Indian females’ Ranking in economic empowerment; (1.0 would mean
equality with their male counterparts)

0.3

The Percentage of Women in India’sworkforce—117 million out of 478
million

24%

The percentage of senior level female employees in India. The global
average is about 20 percent.

5%

The percentage of women who drop out of the workforce before they reach
the middle of their careers. The Asia regional average is 29 percent.

48%

Table - 1

Sources: http://csis.org & http://www.governancenow.com

The overall percentage of Women contributing to the total entrepreneurs has just reached double digit
(13.76%), signifying that a lot is yet to happen. The following data talks about the various leading states in
India pertaining to the Women’s share in the number of establishments in the state. Tamil Nadu leads the table
with no northern states in top five.

States in India Women’s share in number of
Establishments

Tamil Nadu 13.51%
Kerala 11.35%

Andhra Pradesh 10.56%
West Bengal 10.33%
Maharashtra 8.25%

Table - 2

Source: http://www.governancenow.com
Women Empowerment is essential for every society in this modern day universe. Entrepreneurship is one
such avenue to empower women. There is a direct relationship between the economic growth,poverty
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reduction and women entrepreneurship. Nation is experiencing an increase in the rate of women
entrepreneurship yet a long distance has to be covered. Women have to creatively utilize her strengths to
overcome the threats and grab all the opportunities to minimize her weaknesses. (Chavan&Murkute, 2016)

WOMEN ENTREPRENEURSHIP linked with development of Entrepreneurship
The Entrepreneurship Development has a strong bottleneck when we look into the statistics with the Gender
divide in the Entrepreneurial ventures. As per a study conducted by S. Mathivanan& M. Selvakumar, only
10% of the total SSI’s in the nation has Women Entrepreneurs (www.smallIndustryindia.com). India’s
economic growth and development depends upon successfully utilizing its workforce, both male and female.
Despite its recent economic advances, India’s gender balance for entrepreneurship remains among the lowest
in the world. Improving this balance is an important step for India’s development and its achievement of
greater economic growth and gender equality.
Referring to the study published at http://csis.org/files/publication/120222_ WadhwaniChair_US
IndiaInsight.pdf, it highlights a concern on stability of the Women force in the Organisations. As per the
Report, “The largest percent of Indian women leaving the workforce (the “leak”) happens between the junior
and middle level, as opposed to between the middle and senior levels. Familial pressure and cultural norms
are most often cited as reasons for leaving in the early stages, and women often find it easier to remain at
junior levels or to leave the workforce altogether”. Women entrepreneurs are being considered as the
potentially emerging human resource in the 21st century. The 3rd all India census of Small Scale Industries
states that only 10.11% of the micro and small enterprises were owned by women, and only 9.46% of them
were managed by women (Mahajan, 2013). Micro, Small and Medium Enterprises (MSMEs) play a dominant
role in the economic development of the country. MSMEs are considered as the second largest source of
employment after agriculture in India. Women are finding avenues through MSMEs in the Industrial domain
and creating value add to the overall Entrepreneurial growth. (Dangi&Ritika, 2014)

WOMEN ENTREPRENEURSHIP: Avenues & Barriers
Entrepreneurs have been considered instrumental in initiating and sustaining socio - economic development.
The concept of Women Entrepreneurship is of a relatively recent origin in the Nation. According to
Government of India, “An Enterprise owned and controlled by a Women having a minimum financial interest
of 51% of capital and giving at least 51% of the employment generated by the enterprise to Women is
considered as Women Entrepreneurship.” This definition went through refinement and post the establishment
of the Small & Tiny Enterprises Policy 1991 the stipulation of the percentage of Women Employed in the
Enterprise was dropped.

Entrepreneurial Avenues for Women
Manufacturing Trading Service

Fabrication Retail Outlet Nursing Home
Assembling of TV sets Whole Sale / Distributorship Pathological Laboratory

Automobile Parts Ice Cream Distributor Beauty Centre

Polyfilms Travel Agency School / Coaching

Defense Packaging Tailoring Materials Computer & Training Institute

Ready Garments Photographic Materials Tailoring

Food Products Departmental Store Desk Top Publishing

Bakeries Hardware & Electrical Items Book Binding

Fancy Items Ladies accessories Plants & Nursery

Oils & Essences Florists Floral Decoration

Flower Cultivation General Stores Architect

Flour Mill Multi Level Marketing Interior Designer

Table - 3

Source: - Women Entrepreneurship & Small Enterprises by D. Nagayya& S Shahina Begum, Pg: 28
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The Barriers to entrepreneurship and business ownership for women include access to capital, access to
education and training, freedom to work and travel, access to mentors and cultural ideals of strong women
business and political leadership (Siri&Emanda, 2012).These barriers actually lead to more of dependency of
Women on their Male counterpart which eventually leads to low need for achievements. Theory of High
Achievement contributed by David C. McClelland suggests that a person acquires three types of needs as a
result of one’s life experience i.e., Need for affiliation, Need for Power, Need for Achievement.In case of
Entrepreneur the high need for achievement is found as the dominating factor.

A study in the region of Haryana stated that 39.2%of sample women entrepreneurs faced the problem in
obtaining start-up capital and accepted it as a major obstacle.The problem is more felt in manufacturing and
trading sectors. Women entrepreneur largely felt that shortage of finance is a major problem for them. And
also financial institutions hesitate in granting credit facilities to them (Chander&Arora, 2013). The women
entrepreneur opt for entrepreneurship due to various influences that are Self determination, expectation for
recognition, self esteem and career goal are the key drivers for taking up entrepreneurship by women however
the massive challenges faced by them include financing and balancing of life(Nath, et-al - 2010)

WOMEN ENTREPRENEURSHIP: Governmental Support
There have been initiatives by the central; & state governments towards development of the Women
Entrepreneurship. Also the private organisations in the form of NGOs & other voluntary organisations have
been supporting the momentum of Entrepreneurship. MahilaVikasNidhi is one such Government support that
offers developmental assistance for pursuit of income generating activities to women. It grants loan to women
are given to start their venture in the field like spinning, weaving, knitting, embroidery products, block
printing, handlooms handicrafts, bamboo products etc. SIDBI has also taken initiative to set up an informal
channel for credit needs on soft term giving special emphasis to women including training for credit
utilization and credit delivery skills for the executives of voluntary organizations working for
women.RashtriyaMahilaKosh the National level micro-finance apex organisation provides micro-finance
services for women.

Chart No. 1: Literature Review Categorization: Women Entrepreneurship
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SwarnaJayanti Gram SwarozgarYojana and SwaranJayantiSekhariRozgarYojana are two important schemes
launched by the government to provide reservations for women and encouraging them to start their ventures.
The programme focuses on establishing microenterprises in rural areas.Women Entrepreneurship has been
further encouraged in the Nation through various efforts in the form of Entrepreneurship Development
Programmes (EDP), financial assistance through agencies such as SIDBI, NABARD etc. While these are on
National level, the State authorities have also taken efforts like Association of Lady Entrepreneurs of Andhra
Pradesh (ALEAP), Association of Women Entrepreneurs of Karnataka (AWAKE), Self Employed Women’s
Association (SEWA) at Ahmadabad, Gujarat, etc. The major strength of Women that supports their
Entrepreneurial Instinct includes their ability to learn quickly, persuasiveness, Good problem solving skills,
willingness to take risks and chances, ability to motivate people, knowing how to win and lose gracefully.
These key attributes of Indian women entrepreneurs makes them deserving candidates for Entrepreneurial
portfolio.

EXHIBIT – I: List of inspiring Women Entrepreneurs& CEOs:

Sr.
No. Name of the Women Entrepreneur Name of Incorporation Nature of Business

1 NAINA LAL KIDWAI HSBC, India Banking Sector

2 KIRAN MAZUMDAR SHAW Biocon Limited
Bio-pharmaceutical

company

3 SIMONE TATA
Trent Limited

(formerly she was chairperson of
Lakme)

Cosmetics

4 NEELAM DHAWAN Hewlett-Packard (HP), India IT sector

5 SULAJJA FIRODIA MOTWANI Kinetic Motors Automobile Sector

6 MALLIKA SRINIVASAN
TAFE

(Tractor and Farm Equipment)
Agri-Auto Sector

7 EKTA KAPOOR Balaji Telefilms Entertainment Sector

8 SHAHNAZ HUSSAIN Shahnaz Herbals Inc
Herbal cosmetics

industry

9 JYOTI NAYAK ShriMahilaGrihaUdyogLijjatPapad Eatery product

10 SHUBHRA CHADDA Chumbak
Online store selling

Indianised customized
apparel

Source: www.indiatvnews.com/Business



1015 Miss. Himani Mahendra, Dr. Rajesh Kumar Pandey

International Journal of Engineering Technology Science and Research
IJETSR

www.ijetsr.com
ISSN 2394 – 3386

Volume 4, Issue 10
October 2017

EXHIBIT – II: About leading Women Entrepreneurs& CEOs
(I) INDU JAIN: Bennett, Coleman & Co. Ltd.
Indu Jain (Padma Bhushan) belongs to the Sahu Jain family and is the current chairperson of India’s largest
media group, Bennett, Coleman & Co. Ltd., which owns the Times of India and other large newspapers. She
is widowed with two sons. She is known by many different identities such as that of a spiritualist, humanist,
entrepreneur, an enthusiast of culture and the arts, an educationalist but her most prominent and eminent role
has been that of Chairman.

(II) INDIRA NOOYI: Pepsico
IndraNooyi (Padma Bhushan) is the current chairman and CFO of the second largest food and beverage
business, PepsiCo.Born in Chennai, Indra did her Bachelor's in Science from Madras Christian College in
1974 and a Post Graduate Diploma in Management (MBA) from Indian Institute of Management, Calcutta in
1976.She has been an inspiration to India's corporate leadership.

(III) VANDANA LUTHRA: VLCC
VLCC, a beauty and wellness giant has its presence in 11 countries across Asia, Africa and the GCC (Gulf
Cooperation Council) and the credit goes to VandanaLuthra (Padma Shri). Initially, a homemaker, Vandana
started her journey in 1989 when the first of her two daughters was only 3 years-old.Born in Kolkata, West
Bengal, this beauty expert got herself well versed with beauty, fitness, food and nutrition and skin care when
she pursued higher education in Germany, UK and France, after completing a professional course from the
Polytechnic for Women in New Delhi. She was listed as the 33rd most powerful woman in business in India
by Fortune India.

(IV) CHANDA KOCHAR: ICICI Bank
Ms. Chanda Kochar is currently the MD & CEO of India’s largest private bank of ICICI Bank. Rajasthan born
Chanda got Master Degree in Management Studies from Jamnalal Bajaj Institute of Management Studies,
Mumbai. She received the Wockhardt Gold Medal for Excellence in Management Studies as well as the J. N.
Bose Gold Medal in Cost Accountancy. Chanda Kochhar is married to Deepak Kochhar, a wind energy
entrepreneur and her Business schoolmate. Under Kochhar’s leadership, ICICI Bank won the “Best Retail
Bank in India” award in 2001, 2003, 2004 and 2005 and “Excellence in Retail Banking Award” in 2002; both
awards werepresented by The Asian Banker. Kochhar personally was awarded “Retail Banker of the Year
2004 (Asia-Pacific region)” by the Asian Banker, “Business Woman of the Year 2005” by The Economic
Times and “Rising Star Award” for Global Awards 2006 by Retail Banker International.
(V) PRIYA PAUL: Apeejay Surrendra Group (Park Hotels)
Miss Priya Paul (Padma Shri) is the Director and the member of the Group Management Committee of
Apeejay Surrendra Group, established in the year 1910. She was born on 30th April, 1966 and she studied at
Wellesley College, Harvard Business School. She started her career at the age of 21, in the year 1988, as the
Marketing Manager of The Park, New Delhi. She, afterwards, was promoted to the General Manager and
appointed as the Director of the Apeejay Surrendra Group and the Chair of the Apeejay Surrendra Park
Hotels, Limited. Ms.Priya Paul speaks about her contemporary hotel business vision that is to have 20 hotels
till the year 2020.She was on the list of India’s top 100 the most powerful business women from the Forbes
online in the year 2006 and on the list India’s top 50 most powerful business women by Fortune Magazine in
the year 2011.

RECOMMENDARY MODEL:
Women Entrepreneurship has joined the main stream still studies in this regard supports the momentum and
accelerates the progress. The study here in contributes to the readers, the possible recommendation pertaining
to the Women Entrepreneurship development and promotion in the Nation.
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WOMEN ENTREPRENEURSHIP CELL: EXECUTION MODEL

Chart No. 2: Women Entrepreneurship Cell (WEC) - Execution Model
Any development has to undergo the official route so as to be a sustainable formula. Women Entrepreneurship
requires that route to travel. The WEC model here suggests the involvement of District authorities like the
Collectorate office & connecting to the support from local governing members & institutional support. The
Legislative members & the counsellors can lead the venture and create an aura of motivation for the Women
in the Society. The Higher education Institutions may look into the technical gearing up of the aspiring
women entrepreneurs.

WOMEN ENTREPRENEURSHIP NURTURING (WEN)MODEL

Chart No. 3: Women Entrepreneurship Nurturing (WEN) Model
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In addition to the Entreprenurial Cell the study recommends another Nurturing Model to establish the cause of
lack of motivation and discouragement among women. The authors believe that the discouragement could be
tackled and what can help budding Women entrepreneurs are the Government schemes, Socio-cultural
support, Family support, Institutional support and Nurturing centres. Nurturing Centres shall act as
Incubators and develop the talent among the potential Women Entrepreneurs. The selection of potential
women could be on pre-selected parameters and the Institutions around with Industry support may lead the
venture. The higher education centres have the larger responsibility of shaping the professional career of the
students. They further take the initiative to nurture the entrepreneurial talent.

CONCLUSION:
Women’s concerns have to be considered while institutionalizing public policy & Governance planning.
Women are critical growth agents and must be considered as ambassadors of social change. Women
Entrepreneurship requires empowered Women to lead from front and lead independently.The hurdles shall
demotivate but the dedication shall surpass challenges. Women Entrepreneurship requires further momentum
and the same is gearing up but at a slower pace. The elimination of barriers for women entrepreneurship
requires a major change in traditional attitudes and mindsets of people in society rather than being limited to
only creation of opportunities for women. Women entrepreneurship is to make aware the women regarding
her existence, her unique identity and her contribution towards the economic growth and development of
country.

The study has highlighted the Women Entrepreneurship aspects pertaining to the concept & statisticslinked
with Development of Entrepreneurship, the Avenues & barriers to women entrepreneurship and Governmental
Support. The Entrepreneurial Cell recommended through the study may have burocratic hurdle but has a
strong potential of uplifting women entrepreneurship. The WEN model has aptly defined the challenges of
potential Women entrepreneurs and remedial measures. A Nation with only 13.76% of Women Entrepreneurs
out of total Entrepreneurs has to drive a long distance to get at par with the Male counter parts but the race
isn’t that smooth. The phenomenon requires support and the Nation with approx 49% Women Population
certainly has its own way to lead to success.

FUTURE SCOPE OF THE STUDY:
The present study is a review of literature& study of theory pertaining to the Women Entrepreneurship and
learning gathered from stories of leading entrepreneurs. This forms as part of limitation for the study as well.
Although the learning is enormous yet the potential is massive. Such studies may reflect the required state of
mind for becoming entrepreneurs, however there is future to this approach. The future scope of this study
comprises of selecting regions for the study or specific Industry & to gauge the potential of women
Entrepreneurship in these regions / Industry.
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