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ABSTRACT
The  empowerment  of women  to  a  large  extent  depends  on  taking  part in  some  development  activities. As far as
the employment of women is concerned the women self-help groups in India have been recognized as an effectivestrategy
for the empowerment of women in rural as well as urban areas, bringing women together from all spheres of life tofight
for their rights. The concept of Self Help Groups (SHGs) is proving to be a helpful instrument for the women
empowerment. SHG is an organization of rural poor, particularly of women that deliver micro credit to undertake the
entrepreneurial activity. Entrepreneurship development is a feasible solution for empowering rural women economically.
It generates income and also provides flexible working hours according to the needs of homemakers.

Women’s entrepreneurship contributes to the economic well-being of the family and communities and also reduces
poverty. It ensures country’s economic growth and development. So the present paper focuses on the role and importance
of Self-Help Groups (SHGs)and problems and prospects for rural women regarding economic empowerment.The study is
conducted inselected villages of Kolhapur district.

Keywords: Women Empowerment, Rural Women, Self-Help Group (SHG), Economic Development,Entrepreneurial
Activities.

1. INTRODUCTION
In present scenario,in most of the developing countries more and more emphasis is laid on the need for
development of women and their active participation in the main stream of development process.The term
‘women empowerment’ has come to occupy an important position globally over the years. Educational
attainment and economic participation are the key constituents in ensuring empowerment of women. The
economic empowerment of women is a significant element of strong economic growth in any country.
Entrepreneurship happens to be one of the best ways towards self-sufficiency and poverty alleviation for
women in a country where employment is not guaranteed. Involvement of women in entrepreneurial activities
would ensure effective utilization of labour, generation of income and hence improvement in quality of life.
Women empowerment through entrepreneurship is a must for a modern developed economy.

Today, women want more economic independent in terms of their own identity, achievements, equal status in
the society and the great freedom. Many women have proved that they are more productive than men in
contributing to the growth of economy. Just as well as two hands are needed for the smooth functioning of
human work, similarly man and woman should involve in productive activities to build a strong nation.

The Indian Government has made strong efforts for the advancement of women in different spheres through
five year plan and women welfare scheme. National Policy for Empowerment of Women (2001), aims all in
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creating conductive environment for women development, equality in political economic, social and cultural
spheres elimination of all types of discrimination against women. In recent years, women self-help groups
have emerged has an effective means of entrepreneurship development among rural women as a strong
potential for socio-economic empowerment of women1.

The Self-Help Groups (SHGs) is a voluntary association of the poor who come together to improve their
Socio-economic condition. The SHGs may be association formed either by male members or by female
members or both. The SHG’s are formed under the principle of self-help to promote individual through
collective actions in areas of any mentioning income, gaining easier access to credit and other resources and
increasing their bargaining power2. SHGs are of recent origin in rural India, helping more than 17 million
women from villages to improve their incomes, educate their children & buy assets.

SHGs have also helped women to campaign against oppressive social practices & become a force of
development in their villages. Studies have shown that the delivery of micro finance to the poor is productive,
effective & less costly, if they are organized into self-help groups. SHGs in India represent a unique approach
to financial intermediation, which combines access to low cost financial services with a process of self-
management and development for women, who are SHG members. SHGs are formed & supported usually by
NGOs or increasingly by government agencies, linked not only to the banks but also to wider development
programmes. SHGs are seen to confer many benefits both economic & social. SHGs can also be community
platforms from which women become active in village affairs, stand for local election or take action to
address social community issues.

According to United Nations Development program (1994),empowerment is a process which enables
individuals or groups to change balances of power in social, economic and political relations in society.
Therefore, women empowerment means giving the capacity and means to direct women's life towards desired
goals. It is a process by which women gain greater control over resources (income, knowledge, information,
technology, skill and training), decision making process, enhance the self-image of women, to become active
participants in the process of change and to develop the skills to assert themselves3.

“Women Entrepreneur” is a person who accepts challenging role to meet her personal needs and become
economically independent. The Government of India has defined women entrepreneurs as an enterprise
owned and controlled by women having a minimum financial interest of 51 per cent of the capital and giving
at least 51 per cent of the employment generated in the enterprise to women. In the simplest sense, women
entrepreneurs are those women who take the lead and organize the business or industry and provide
employment to others. Entrepreneurship development among rural women helps to enhance their personal
capabilities and increase decision making status in the family and society as a whole4.

Most of the rural women are members of self-help group but the fact is that, they had taken loan for their
personal household requirements and related reasons and only on paper they use to show that they have started
entrepreneurial activity.

2. STATEMENT OF PROBLEM
Though women constitute almost half of the world population their representing in gainful employment is
comparatively low. Women have been tough to depend on others to limit their time prospective and to avoid
exposure and risk. In recent years women have come in forefront in different walks of life and are competing
successfully with men despite the social, psychological and economic barriers. The tradition bound Indian
society is now undergoing a change and women are now seeking gainful employment in several fields. With
the spread of education and new awareness women entrepreneurs are spreading their wings to higher levels.
Even though the scene is not same in case of rural women, women especially in rural areas even today are not
able to take decisions alonewith respect to their own health care, large household purchases or economic
independency5.

Having realized the importance of the role ofwomen in economic development the researcher has undertaken
this study.The present study in this respect is an attempt to highlight the role of SHGs in economic
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empowerment of rural women and problem and prospects to start income generating activities with special
reference to selected villages of Kolhapur district.

3. REVIEW OF LITERATURE
The present statement of the problem is studied by many researchers from India and abroad with different
angle and different areas let us have review of some important studies.

Margaret   and  Kala  (2013) studied  on  the  significant  impact of  NGOs  on  the empowerment  and
development  of  the  women  beneficiaries. They argued that the demographic variables age, education,
monthly income and years of affiliation influence the level of empowerment of the women6.

Kirankere&Subrahmanya (2013) argued that Self Help Groups (SHGs) are successful in  the  empowerment
of  women  through  entrepreneurial  finance  to  rural  women  entrepreneurs.According  to  himthe  SHGs
had  major  impact  on  social  and  economic  life  of  rural  women7.

Singh, Thakur & Gupta (2013) studied on roll of micro entrepreneurship among the rural women. They
argued that Micro enterprise is an effective instrument of social and economic development of rural youth.  It
also helps to generate employment for  a  number  of  people  and  is  best  tool for  rural  women  as  it
enables  them  to  add  to  the  family income8.

Nachimuthu&Gunatharan (2012) conducted study on 350 women entrepreneurship in Tamilnadu to  measure
the  strength  of  SHGs  and  other  form  of  enterprises  in  empowering  women.Results indicated   that
women   entrepreneurs   in   SHGs   are   more   empowered   thanother   (Non   SHG) entrepreneurs9.

Sharma, Dua&Hatwal(2012)examined the impact on women empowerment through micro-entrepreneurship
development and SHGs. They argued that micro finance play a vital role in the success of SHGs.Thus,  from
the  above  review  of  literature  it  is  evident  that  quite  a  number  of  studies  have  already been
undertaken  on  women  empowerment  and  related  issues. The present study in this respect is an attempt to
highlight the role of SHGs and microenterprises in empowering women10.

Kumari, et. al.(2010) argued thatlack ofsupportive network, financial  and  marketing  problems  arethe major
problem  areas  for  rural  women entrepreneurs  and major de-motivator for other women to initiate
entrepreneurial activity11.

Handy, Kassam,  and  Ranade(2003)examined  women  entrepreneurs  in  the  non-profit  sector  and  various
social  and  cultural  factors  that  influence  women  entrepreneurs  in  a  particular  segment  of  the  non-
profit sector  in  India to determine such self-selection12.

MohiuddinA (1983) found that, women became entrepreneurs due to their economic needs, as challenge to
satisfy some of their personality needs13.

Thus, from the above review of literature, it is evident that quite a number of studies have already been
undertaken on women empowerment and related issues.

4. OBJECTIVES OF THE STUDY
Following are the objectives of the study –
1. To study the demographic environment of the selected sample of rural women.
2. To analyze willingness of rural women for economic empowerment through self-help groups (SHG’s).
3. To study the problems faced by rural women to start entrepreneurial activity.
4. To study the problems faced by members of self-help groups (SHG’s).
5. To suggest measures for promotion of women entrepreneurship.

5. RESEARCH METHODOLOGY
The  samples  under  this  study  are  taken  of  the rural women(those who are members of self-help groups)
of  the selected villages of Kolhapur district like Kumbhoj, Herale, Tardal, Tamdalge, Majlegaon, Rukdi etc.
The study was conducted during the month of March, 2016. The total numbers of samples selected are 350.
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Thestudy is primarily based on the primary data collected from the respondents. An interview and
questionnaire was prepared to collect information regarding family background, income, and knowledge or
interest about entrepreneurship. The secondary data has been collected mainly from various publications of
Government of India, Government of Maharashtra, Journals, booksand bulletins and articles in connection
with the study.

6. SCOPE OF THE STUDY
This study would be of great help to the implementing agencies to bring necessary improvementsin the self-
helpgroups for attaining the overall improvement of women. The knowledge on these aspects could be used to
develop strategies to motivate self-helpgroup members for their enhanced participation in the group.

7. FINDINGS AND OBSERVATIONS OF THE STUDY
The data collected from the field are analyzedto assess the problems and prospect of economic empowerment
of women through entrepreneurship.

Table 7.1:Age-wise distribution of respondents

Sr. No Age No. of Respondent

1 20 years -25years 42 (12%)

2 26years -30years 108 (31%)

3 31years -35years 152 (43%)

4 36 years & Above 48 (14%)

Total 350 (100%)

Source: Field Survey.

Bracketed figure shows percentage.

Table 7.2: Genderof Respondents

Sr. No Gender No. of Respondent

1 Male 0 (0%)

2 Female 350 (100%)

Total 350(100%)

Source: Field Survey.

Bracketed figure shows percentage.

Table 7.3: Educational Background of Respondents

Sr. No Educational Qualification No. of Respondent

1 Below 10th Class 174 (50%)

2 SSC 98 (28%)

3 HSC 59 (17%)

4 Graduate 19 (5%)

5 Post Graduate 0 (0%)

Total 350(100%)

Source: Field Survey.
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Bracketed figure shows percentage.

It is observed that,majority of 43 percent of respondents are in age range 31 to 35 years. As regards
educational qualification it is observed that, majority of 50 percent women werebelow 10th class
qualification.Whereas, 28 percent were SSC and 17 percent were HSC. 5 percent respondents were graduates.
They had qualification and perhaps could get some job. But due to family responsibilities they are
housewives. Noneof them were postgraduate.

Table 7.4: Marital Status of respondents

Sr. No Marital Status No. of Respondent

1 Married 326 (93%)

2 Unmarried 24 (7%)

Total 350 (100%)

Source: Field Survey.

Bracketed figure shows percentage.

It is observed that, out of 350respondentsas many as 93percent women were married whereas only 7 percent
respondents were unmarried.

Table 7.5:Family Details of respondent

Sr. No Family Members No. of Respondent

1 2 Members 18 (5%)

2 3 to 5 Members 208 (59%)

3 6& above 124 (36%)

Total 350 (100%)

Source: Field Survey.

Bracketed figure shows percentage.

59 percent respondents were having family members within the range of 3 to 5 members where as 36 percent
were more than 6 or more than six members in their family. Only 5 percent respondents were only 2 members
or alone because of the reason like widow, divorcee, etc.

Table 7.6: Annual Family Income

Sr. No Income No. of Respondent

1 Below Rs.35,000/- 105 (30%)

2 Rs. 36,000/- to Rs. 55,000/- 213 (61%)

3 Rs. 56,000/- & above 32 (9%)

Total 350 (100%)

Source: Field Survey.

Bracketed figure shows percentage.

It is observed from the table that the total annual incomeof61 percent respondents werewithin the range of Rs.
36,000/- to Rs. 55,000/-, whereas total annual incomeof 30 percent respondents was below Rs. 35,000/- and
only 9 percent respondents had annual income which exceed Rs. 56,000/-.
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From above data, relating the numbers of family member and family annual income, the income is inadequate
to fulfill the family requirements. Thus additional income generating source is necessary for these
respondents.

Table 7.7: In search of Opportunities

Sr. No Opportunities No. of Respondent

1 Employment 69 (20%)

2 Entrepreneurial 248 (71%)

3 No Response 33 (9%)

Total 350 (100%)

Source: Field Survey.

Bracketed figure shows percentage.

It is noted from above table that, majority of 71 percent respondents were shown willingness to take up
entrepreneurial opportunity as a income generating source whereas 20 percent respondents were shown
interest in employment and 9 percent respondents were not shown any response towards starting their own
income source.

When the question was asked to these women that, on which traditional activity/activities they would like to
take training so that can start earning by learning those skills. The following responses were noted.

Table 7.8: Training Expectations on Traditional Activities

Sr. No Traditional Activities No. of Respondent

1 Weaving& Knitting 163 (47%)

2 Embroidery 116 (33%)

3 Crafting 139 (40%)

4 Rakhi/Candle/Diwali diya making 199 (57%)

5 Jam, Jelly and Pickle making 148 (42%)

6 Beauty parlor 74 (21%)

Source: Field Survey.

Bracketed figure shows percentage.

From above table it is recorded that, few of the traditional activities as a part of their hobbies the want to take
up for income generated source by starting business. Hobbies written by them were different like 57 percent
were responded that they would like to learn rakhi/candle/Diwali diya making. 47 percent respondents were
expect training on Weaving & Knitting. 42 percent respondents were on Jam, Jelly and Pickle making, 40
percent and 33 percent respondents were expected training on crafting and embroidery (hand and/or machine)
respectively. Whereas only 21 percent respondents would like to start their own beauty parlor so they were
expected to take training on beauty parlor related skills. Even few of the respondents were also shown interest
in starting a business of readymade garments.
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Table 7.9: Problems Faced by Women toStart Entrepreneurial activity

Sr. No Opportunities No. of Respondent

1 Shyness 33 (9%)

2 Dependency 69 (20%)

3 Finance 298 (85%)

4 Child care/ House work 199 (57%)

5 Lack of knowledge 291 (83%)

6 Fear of failure 148 (42%)

7 Lack of confidence 163 (47%)

8 Marketing 248 (71%)

Source: Field Survey.

Bracketed figure shows percentage.

Majority of 85 percent respondents reported that finance was amajor problem.Lack of knowledge like how or
what to start 83 percent was the next problem or constraint faced by respondents. 71 percent of respondents
were reported that marketing was the major problem to start the entrepreneurial activity. They expect that
marketing assistants should be provided by the Government for Self-help Group. Majority of 57 percent rural
women consideredentrepreneurship as secondary to their home and family. They gave maximum importance
to their husband and children and their relationship with them. The problems like fear of failure (42 percent),
dependency (20 percent) and shyness (9 percent)were also not negligible. These rural women have lot of
potentials and skills to start a business but because of all above problems they were unable to do so.

It is also observed that, there is lack of coordination and cooperation among the members of self-help group.
There are disputes amongthe members concerned with share of working, status ofjobs, group leadership etc.
which will adverse the effect on growth of SHG’s. There is inadequacy of funds since bankers are not
providing loans for SHG’s for expansionof business activities. The contributions of the members are not able
to fulfill the needs of the groups.

8. RECOMMENDATIONS
From above findings, it is clear that most of the rural women are having very low annual family income and
also less qualification i.e. most of them are below 10th class.Besides, the potential for developing women
entrepreneurs in these villages is very high because these rural women are having willingness to start income
generated activities and with that hope they all are part of the self-help group. But due to lack of knowledge,
confidence, skills and finance they are far away from entrepreneurship. of respondents say that there is lack of
training facilities. They are not able to become the expertise in the different areas of the productions.
Generally, women were mainly interested in starting entrepreneurial activities through traditional hobbies like
weaving, knitting, embroidery, beauty parlor, crafting, rakhi and Diwali diya making, readymade garments,
jam, jelly and pickle making etc. Based on all facts and findings the specific recommendations are proposed as
follows –

i. Government should organize awareness camp on economic empowerment of women frequently with the
help of educational institutions or NGOs in villages. As there is a big list of Government and Non Govt.
agencies and programs helping for thepromotion of women entrepreneurship such as District industrial
center, Development of women and children in rural areas, Small entrepreneurship development institute of
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India, Prime Minister’s RozgarYojana, etc. rural women never struggle to take benefits of these schemes or
programmes on their own.

ii. Government musttake keen interest on organizing training programs on various skills which are helpful to
start entrepreneurial career especially for rural women. Here also Government can take the support from
educational institutions by sponsoring such training programs in rural areas.

iii. Apart from only providing the loan self-help group also equally should share the responsibility to provide
training to rural women on entrepreneurship skills.

iv. Self-help group members should be encouraged to begin with small and economical viable activities.
v. Government should take the responsibility as an incubator to train, guide and support the potential woman

entrepreneur(s) to sustain in the market. This will not only generate employment in villages but also help to
develop economic independence, personal and social capabilities among rural women.

vi. National Institutions such as NABARD and NIRDARP should promote for the development of self-help
group.

vii. Fundsof Self-help group i.e. borrowingto the group members should be strictly verified and monitored that
it should only be utilized for entrepreneurial activity and not for any other way. Thus, the flow of funds will
be consistent.

viii. Government banks and other financial institutions should come forward to offer loans for rural women
SHG’s, so that SHG’s movement in Maharashtra and in India will work on right direction to empower rural
women economically.

ix. Women association should come forward to participate in the growth of economic empowerment of rural
women.

x. Most of the rural women even not aware that SHGs can also be community platforms from which they
become active in village affairs, stand for local election or take action to address social community issues.
Thus Self-help group should make them aware about avenues available as a member of SHGs.

xi. Successful women or men entrepreneurs should get associated with self-help groups of rural areas and
workas a mentorto groom and encourage rural women for entrepreneurship.If voluntarily this will not
happen Government should make this as compulsion as a part of social responsibility similar to the rule of
giving 2% of profit amount for CSR.

9. Conclusion
Considering the vast number of poor discriminated and underprivileged women there is need to encourage
them to become entrepreneur. Hence, the role of self-help group in economic empowerment of rural women is
significant. Consequently, there is a need to form the effectivepolicies by the Government to give boost to
women self-help group.Economic  empowerment  of  women  by  micro  entrepreneurship  led  to  the
empowerment of  women  in  many  things  such  as enhancement in standard of living, socio-economic
opportunity, personal right, family development, property  rights, social equality, political representation,
market development, community development, employment generation and at last the nation development.

Even if these are the advantages, empowering women economically specifically rural women is a challenge.
Rural women needs lot of awareness, motivation and boost to come up from their misconceptions related to
the entrepreneurship.Simply providing and availing various schemes on paper will not help to develop rural
areas more specifically rural women as the traditional mentality, illiteracy,social politics and lack of exposure
& confidence has so tightened themthat taking them from darkness to light need lot of efforts from
Government and concern organizations or associations.But the fruits of those efforts will help to develop
economy as well as the future of upcoming generations.
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