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Abstract
CSR is an inherent responsibility of business and in fact
makes good standards in both society and in the
business. It is referred as obligations of businessmen to
pursue those policies, to make those decisions which
are desirable in terms of the objectives and values of
our society.  CSR  also known as business strategy or
sustainable responsibility which helps businesses to
demonstrate their values, engage their employees and
communicate with the society through its various
welfare activities

Today, CSR efforts focus on economic, social and
environmental sustainability. While ensuring economic
prosperity and creation of wealth, business has the
challenge of taking care of the interests of stakeholders.

The objective of this paper is to seek solutions for
various current problems with the prominent role
played by CSR by laws and ethical concern.

CSR is no longer a ‘may do’ option but an imperative.
Key words: sustainability, economic prosperity,
stakeholders, strategy creation of wealth.

INTRODUCTION
Corporate Social responsibility is not a new term
or concept. Its origin took place in 18th century
itself. It has been implementing over a period of
time and we can see its concept and importance in
various religions also.

CSR – concept emphasizes the need for businesses
to contribute to the quality of life of the society at
large and merely supply goods and services.

CSR- CONCEPT
Corporate social responsibility refers to operation
a business in a manner that accounts for the social
and environmental impact created by the business.

It covers a wide range of issues such as good
governance, ethics, worker welfare, engaging
employees purchasing and supply chain
operations.

CSR- IMPORTANCE
CSR aids in enhancement of relationships between
companies and stakeholders.

CSR induces Ethical responsibility.

CSR encourages employee participation in
decision making and strategy implementation.

CSR meets expectations of stakeholders.

CSR builds up employee morale and motivation.

CSR enhances corporate reputation.

CSR creates wealth and value for community.

CSR in Modern ERA
In present scenario the application of CSR mainly
concentrated on the following areas:

 In modern era the CSR concept changed from
shareholders to stakeholders.

 CSR changed its attention from profit
maximization to profit optimization.

 Triple Bottom Line: ( People, planet, profit)
Triple bottom line refers to the expanded values
and criteria to evaluate the performance of
business of organizations.
It includes the social, ecological and economic
performance of organizations.
PEOPLE - Employees, communities and all
stakeholders.
PLANET -The environment and sustainability
growth.
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PROFIT - Economic value and wealth creation.
(Profit optimization)
 Solutions for resource depletion:
measurements towards effulent treatment, tree
plantation, treatment of hazardous Waste, etc.
 Demographic shifts: It focus on to get
hormonal relationships among employees due to
globalized demographic traits like gender
discrimination, cultural changes etc.
 Cash and product donations: Food
banks as well as providing direct financial support
to the required and domestic-hunger relief
organizations.
 Employee volunteerism: The Company
supports their involvement through several
programmers like financial contribution to eligible
non-profit organization.
 Community investment: The Company
cares about communities and believes in investing.
The company encourages its employees to
volunteer their time and talents to improve the
communities in which they work and live.
- Helping children and youth reach their
potential.
- Improving opportunities for minorities and
woman.
- Strengthening communities.

Companies Act-2013 - CSR
Applicability
Section 135 of the Act applies to every company,
which has a net worth of INR500 crore or more; or
turnover of INR1, 000 crore; or more or a net
profit of INR5 crore or more during any financial
year

How much needs to be spent?
The board of every covered company shall ensure
that the company spends, in every financial year,
at least 2% of the average net profits (calculated as
per section 198) of the company made during the
three immediately preceding financial years, in
pursuance of its CSR policy.

What CSR activities can you undertake?
1. The company shall understand activities or
contributions as prescribed in the schedule VII of
the act
2. The company will give preference to the
local area and areas around it where it operates for
spending the amount earmarked for CSR activities.
The challenge of CSR in a globalizing world is to
engage in a process of political deliberation

SWOT Analysis
1. Benefits of Complying with CSR
(strengths)
 Financial performance will improve.
 Enhanced reputation and brand image.
 Less operational cost.
 Easy availability of capital.
 Increased customer loyalty and sales
 Sustainable development.
 Use of recycled products
 Contribution towards society.
 Safety and quality.
2. Hindrance among CSR initiatives
(weaknesses)
 There is lack of communication between
companies and general public. General public is
very less interested in knowing whether the
company is contributing for society, economy and
country.
 Due to lack of transparency among the
companies, CSR initiatives can’t be taken as there
is no proper report of profitability, exact
information, audit issues and utilization of funds.
 The people in India take CSR as narrower
term but in reality is a broader term if taken into
action.
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 There is lack of judgment within a time frame
due to which there is duplication of others’
efforts.

 Lack of visibility factor between companies
and the general public.

 Well organized non-government
organizations are not available in rural and
remote areas.

 Involves lot of money to be spent

3. Opportunities
 Business relationships should be built on

mutual understanding and based on realistic
and true statements. This will lead to have
great opportunity for being sustainable and
developed.

 Being able to understand the real facts of the
environment which helps business as well as
the society.

 As the time and resources are limited, so to
grab more power, there is need to put more
efforts and deep understanding of mutual
dependency and highest potential of mutual
benefits.

 Better impact of brand image of the business
house on the minds of customers

 Better visibility of the business in all areas

4. Threats
 There is lack of public policies to promote
CSR.
 There is lack of consistent legislative
framework.

Impacts of CSR
CSR positively impacts all the related parties even
the organization itself. Nobody gets adversely
affected from CSR activities and initiatives. Some
of the impacts are as follows:

On Organization:

 Customer retention
 Stable cash flow
 Less cost of production
 Large number of customers
 Brand image
 Reputation
 Creditworthiness

 Stability

On Society

 Society development
 Educated people
 Equality
 Better brand image in the minds of consumers

On Environment and Resources:

 Safe and pollution free
 Optimum utilization of resources
 Reduce, reuse and recycle of resources
 Energy efficient resources.

Research and Interpretations
 Indian oil corporation

It is a non-profit trust, runs the
Indian Oil Foundation which contributes for the
promotion and preservation of Country’s heritage.
It offers 150 scholarships every year to the
promising youngsters. It also take initiatives for
providing clean drinking water, education and
health care centers. During the last year, it spent
Rs. 78.97crores towards CSR activities.

 Mahindra and Mahindra
It is a multinational automobile

manufacturing corporation. Its trust named KC
Mahindra Education trust runs a programme
named Nanhi Kali to support the education of
girls. This trust has awarded grants and
scholarships to 83,245 students till now. In
vocational training, it provides livelihood training
to the youth of economically and socially
disadvantaged communities. It also contributes for
the education, health care, culture and sports. It
spent Rs. 220million for its CSR activities. It is
ranked 4th for the contribution towards CSR.

 Tata Consultancy Services:
It is contributing to the society

by way of improving adult literacy rate. It has
already benefitted to 1.2 lack people. This
programme is not only in one language but it is in
nine Indian languages. Besides the adult literacy,
they are also contributing for agriculture, health
care and skill development. It got 9th rank for the
contribution towards CSR activities and it spent
Rs. 510million for its contribution.
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 Hindalco Industries
It is contributing to near about 692 villages and 12
urban slums that means nearly 12lakh people are
getting advantage. It has provided safe drinking
water by way of constructing check dams, ponds
and bore wells. It provides awards and
scholarships to students for education and also
contributes towards women empowerment and
also operates rural mobile medical van services. It
spent Rs. 280million for performing its CSR
activities and ranked 5th in the contribution
towards CSR activities.

ISO & CSR
The International organization for Standardization
(ISO) launched a guideline document CSR in
2010.

Launch of ISO 26000: guidelines:
ISO 26000 provides guidance for all types of
organizations, regardless of their size or location.
The perception and reality of an organization’s
performance on social responsibility can influence,
some of the things are;

 Competitive advantage
 Communicating commitments, performance,

and other information related to social
responsibility.

 Maintenance of employees’ morale,
commitment, and productivity.

 Cordial relationships with companies,
governments, the media, suppliers, peers, and
customers.

 Identifying and engaging with stakeholders.

Challenges of CSR
In modern era, CSR is the point of attraction in
any business strategy and is a part of long term
planning process. Each and every person
connected to organization is eager to know about
its CSR initiatives. It has become mandatory to
incorporate stakeholder’s views as they are
questioning upon their CSR activities. The biggest
problem in India is lack of budget allocation due to
lack of employees support, knowledge, skills and
professionalism. Small companies are unable to
take CSR initiative. Even if they take the initiative

they get failed. Making awareness about the
companies CSR activities to public is very
essential in which Media plays a very important
role. But media is not contributing enough towards
its duty.

Integrated and consistent information flow. It
makes the task of keeping track of all the
transactions so much easier. A retail ERP system
allows automatic recording of the transactions in
real-time environment. They have become
indispensable tools to survive and increase
profitability in the retail sector for large retail
organizations. A retail ERP system makes
management of a retail business a lot easier by
utilizing the computing power offered by the
modern day Information Systems (IS) in an
integrated and consistent manner.

Government is failed in the process of providing
proper statutory guidelines to the companies who
are contributing towards CSR.

Conclusion
Corporate Social Responsibility is not a single
time process. It will go on as the company is
surviving and its activities are running. In modern
era, consumer is the king. A company’s reputation
success and survival is in the hands of society. If
the companies will do well for the society,
environment, government, stakeholders,
consumers and suppliers etc. then only it will be
able to achieve its goals otherwise it will not
survive for long. Undoubtedly, companies are
taking initiatives for the CSR activities and they
know their responsibilities and duties and they are
also trying to contribute more and more for them.
The companies have come to know that
performance of CSR is the need of the hour. CSR
has come a long way in India. The companies are
integrating their business models with the CSR
activities. Even the report is prepared for CSR
activities and in the coming times, it will also be
shown in the Annual Reports. Hence, company
shall contribute more and more to make this planet
better to live in.
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