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ABSTRACT:
The entrepreneurship is mainly depends on the implementation of the idea keeping in view of the future growth of the
business model. The present study has been emphasized on the competitive advantage of the entrepreneurship in the
select districts of Telanagana state. The factor analysis has been applied on the eight factors and observed that all the
factors highly loaded. The wilks lambda test has been applied for the fitness of the model for the application of
discriminant analysis. The total diescriminent score indicated that the pricing and customer service advantage is found
to be higher weightage among the selected factors in the four districts of Telangana state. The marketing and
technological advantage weightage is found to be low. This paper is useful the entrepreneurs, concerned departments,
state and central governments.

Keywords: Customer service, Competitive Advantage, Entrepreneurship, Pricing, Product, Marketing and
Technology.

INTRODUCTION:
Entrepreneurship is the business model which is mainly based on the innovative idea, with the aim of regional,
national and international growth. The entrepreneur has to increase the capital base and find the new avenues
in order to realize the entrepreneurship objective. The entrepreneurship is also has the basic responsibility of
protecting his or her idea through measures such as patents. The advantages of entrepreneurship includes: The
entrepreneur gets the chance to participate in a venture that they enjoy. This increases the chances of success
in the venture since the individual is passionate and dedicated to work for the venture. Entrepreneurship offers
flexibility to the entrepreneur allowing them to participate in family and social activities. An entrepreneur has
the capacity to set a salary that they believe is commensurate to their input and this helps improve the level of
motivation to achieve more.

The disadvantages of entrepreneurship includes: Entrepreneurship offers no guarantees with regards to a
regular paycheck especially when the business is at its formative stage. Schedules are highly unpredictable
and the entrepreneur will be required to respond to changes in the market and adopt the latest technology
which is emerging from the big enterprises. The entrepreneurs should work towards the customers’
satisfaction.
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REVIEW OF LITERATURE:
Baum, J. Robert; Edwin A, Locke; and Ken G. Smith (2001): - The study formed an integrated model of
venture growth. The direct predictors are observed to be firm’s competitive strategies & CEO’s specific
competencies & motivations and the study concluded various traits and general competencies and the
environment had significant indirect effects.

United Nations Industrial Development Organization Report (UNIDO Report) (2006): The United
Nations report has discussed mainly three issues i.e., importance of responsible business practices and
competitiveness and development of cluster. The present paper tried to mention that developing the
development programme will boost the MSME players in the long run. The MSME should enter the export
segment so that country exports and imports will be increased at higher level.

Formaini, Robert L. (2001): - The study analyzed about entrepreneurs profitability, causes of economic
growth and coordination of resource used by market economy. For this analysis connectivity of internet &
small business growth are related to entrepreneurs overall economic performance & direction of economic
activity.

Gramlich, Jeffrey D Mary Lea McNally; and Jacob Thomas (2001): -The study investigated sample of
firm’s balance sheets as to reclassify short term obligations to long-term debt the study analyzed firms
reclassification of liquidity & leverage relatively to gain prior year benchmarks.

Barney, Jay B.(2001): - The study discusses the entrepreneurship theories based on firm performance,
neoclassical microeconomics & evolutionary economics and findings of the study disclose that developing a
business plan & hiring the human resources acquiring financial & material resources, And many other theories
characterized by innovation & risk related theories.

OBJECTIVE OF THE STUDY:
1. To study the competitive advantage factors of the entrepreneurs in the Telangana state.

2. To identify the competitive advantage factors which are ineffective in the growth of entrepreneurship?

Hypotheses of the study:
Null Hypotheses – H0: There is no mean difference between the competitive advantage factors of the
entrepreneurship.

Null Hypotheses – H0: There is a equal participation of the competitive advantage factors for the growth of
the entrepreneurship.

SCOPE OF THE STUDY: The study has considered the four districts in the Telanagan state. The districts
are Mahaboobnagar, Warangal, Medak and Hyderabad. In the paper 8 competitive advantage factors were
considered and collected the data from the entrepreneurs who are having minimum 5 years of experience.

Sample Size: The study was carried out on 4 districts of Telangana region. The entrepreneurs’ data has been
collected with the Simple random methodology through the questionnaire. The total sample size has been
considered as 185 and sample data.

The statistical Tools: The present study has considered the factor analysis, which has been applied to extract
the load factors and on loaded factors discrimininant analysis has been applied to identify the component
which is having the competitive edge with the help if total discriminanat score.

The Tabulation of Data Analysis:
The enterprise competitive advantage lays upon many factors and the attributes considered for the study are
regarding the serving a distinct and unique market niche, Access to the marketing, Unique technology of
product and in process or production, lower price than the competition, Significantly higher quality than the
competition, Board product/ services lines providing customer convenience, higher level of customer service
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and support. The enterprise belonging to Telangana state are advised to give the below variable at likert five
scale point. The mean score is calculated with mean score of lower and upper are enterprise identified and t-
statistics is examined followed by walks Lambda is applied to identify whether the model is fit for the analysis
to examine the competitive advantage attributes and the resultant as below

Table No: 1.0

Factors of competitive advantage

T
Sig. (2-
tailed)

Mean
Score

95% Confidence
Interval of the
Difference

Wilks

Lambda

Lower Upper

1 Enterprise competitive advantage regarding the
serving a distinct and unique           market
niche

19.432* .000 3.83688 .7524 .9214 0.285

2 Enterprise competitive advantage regarding
Access to the marketing

24.449* .000 4.08777 1.0005 1.1751 0.285

3 Enterprise competitive advantage regarding
Unique technology of product.

48.718* .000 4.24291 1.1929 1.2930 0.472

4 Enterprise competitive advantage regarding
Unique technology in process or production

42.052* .000 4.59220 1.5179 1.6665 0.277

5 Enterprise competitive advantage regarding
lower price than the competition

23.370* .000 3.76418 .7000 .8283 0.164

6 Enterprise competitive advantage regarding
Significantly higher quality than the
competition

39.820* .000 4.63918 1.5584 1.7200 0.361

7 Enterprise competitive advantage regarding
Board product/ services lines providing
customer convenience

4.140 .000 3.13830 .0728 .2038 0.274

8 Enterprise competitive advantage regarding
significantly higher level of customer service
and support

18.446* .000 3.85284 .7621 .9436 0.187

Source: Compiled through SPSS version-20 on primary data.

The table signifies the mean scores of the factors of enterprise competitive advantage regarding significantly
higher competitive advantage of enterprise is having the higher quality than the competition seemed to be
higher in mean score with 4.63918 followed by the competitive advantage factors such as regarding Unique
technology in process or production, Unique technology of product and Access to the marketing and their
respective mean scores are 4.59220, 4.24291 and 4.08777. The competitive advantage factor Board product/
services lines providing customer convenience are shown lower mean score with 3.13830.

Strength of association Wilks lambda of competitive advantage attributes of both the enterprise among the
telangana state depicts that regarding unique technology of product factor is highest with co-efficient value
0.47 followed by  significantly higher quality than the competition (0.361), serving a distinct and unique
market niche (0.285) and Access to the marketing(0.285), Whereas all the remaining attributes are seemed to
be positive strength of association and least strength of association wilks lambda is observed in competitive
advantage of lower price than the competition (0.164).Further it reveals that regarding the entrepreneur
competitive advantage’s significant difference among the enterprise have been identified in all factors of
competitive advantage and their t-statistics are significant at 5% level  except in Board product/ services lines



1044 Subrahmanyam Pudukodu, Dr. G. Chandra Sekhar

International Journal of Engineering Technology Science and Research
IJETSR

www.ijetsr.com
ISSN 2394 – 3386

Volume 4, Issue 12
December 2017

providing customer convenience is non-significant at 5% level.

The Kaiser-Meyer-Olkin (KMO) measure verified the sampling adequacy for analysis. The KMO calculated
is found to b 0.784. This indicates that the sample is “meritorious” for factor analysis. The correlations
between the items were sufficient for factor analysis. Both these results indicate the validity of data for EFA.

Table No: 1.1

No Variables 1 2 3 4

1 Enterprise competitive advantage regarding
the serving a distinct and unique market niche

0.7258

2 Enterprise competitive advantage regarding
Access to the marketing

0.6235

3 Enterprise competitive advantage regarding
Unique technology of product

0.6825

4 Enterprise competitive advantage regarding
Unique technology in process or production

0.6358

5 Enterprise competitive advantage regarding
lower price than the competition

0.5815

6 Enterprise competitive advantage regarding
Significantly higher quality than the
competition

0.8192

7 Enterprise competitive advantage regarding
Board product/ services lines providing
customer convenience

0.7955

8 Enterprise competitive advantage regarding
significantly higher level of customer service
and support

0.7915

9 Enterprise competitive advantage regarding
the serving a distinct and unique market niche

0.6938

Eigen values

5.2859 4.0163 3.8615 3.1693

Percent of variance Explained

28.5152 17.2935 12.8153 6.2835

Extraction Method: Principal component analysis

Source: Compiled through SPSS version-20 on primary data.

Principal component method had extracted the four factors among 9 strongly viewed competitive advantages
in Telangana state entrepreneur. The result indicates that serving a distinct and unique market niche, unique
technology of product, significantly higher quality than the competition and significantly higher level of
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customer service and support are considered as the loading factors.

Variables Considered For Competitive Advantage
The four loading factors are extracted from the principal component analysis method. Marketing,
Technological, pricing and customer services competitive advantage are considered and identified eigen value
as well as percent of variables considered. The resultants are below the table

Table No: 1.2

No. Competitive
advantage
variable

No. of
Variables

Reliability
Coefficient

Eigen
Value

Percent of
variables
Considered

Cumulative
Percentage
of variables
considered

1 Marketing
advantage

2 0.8417 5.2859 28.5152 28.5152

2 Technological
advantage

2 0.7851 4.0163 17.2935 45.8087

3 Pricing
Advantage

2 0.7185 3.8615 12.8153 58.624

4 Customer
services
advantage

3 0.8182 3.1693 6.2835 64.9075

Source: Compiled through SPSS version-20 on primary data.

The table depicts the Telangana’s enterprise feeling about various competitive advantage and observes the
important factors that extent the feeling of entrepreneur regarding the competitive advantage based on
marketing and technological advantage are considered as the mostly preferred competitive advantage over
their competitors and their respective Eigen values are 5.2859 and 4.0163. Further, resultant that marketing
and technological competitive advantage attributes consists of 2 variables with per cent of variance explained
28.5152 and 17.2935 respectively. Remaining competitive advantage like pricing and customer services
advantage with their respective eigen values are   3.8615 and 3.1693 and their percent of variance explained
by these factors are 12.8153 and 6.2835 respectively. This table concluded that all the four competitive
advantage are considered as important competitive advantage to deal with their competitors.

Mean Difference and Discriminant Factors Competitive Advantage of Entrepreneurs

Table No: 1.3

Sl.No Competitive advantage
Mean
Score

Wilks
lambda

1 Marketing advantage 4.772 0.285

2 Technological advantage 4.101 0.47

3 Pricing Advantage 3.616 0.361

4 Customer services advantage 3.815 0.187

Source: Compiled through SPSS version-20 on primary data.

The table depicts the important discriminate factor among the entrepreneur competitive advantage factors, the
Wilks lambda has computed to identify the significance and discriminate power of the factors. The analysis
result reveals that the higher means score is observed for the marketing advantage (4.772). The second factor
which is having crucial role in keeping the entrepreneur competitive is technology advantage, the mean score
has been observed 4.101. The pricing advantage has got the fourth place (3.616) and least among the selected
factors in the study. The customer services advantage has got third place (3.815) among the competitive



1046 Subrahmanyam Pudukodu, Dr. G. Chandra Sekhar

International Journal of Engineering Technology Science and Research
IJETSR

www.ijetsr.com
ISSN 2394 – 3386

Volume 4, Issue 12
December 2017

advantage factors. The study had identified that the pricing advantage and customer services advantage are the
core factors which lagging behind by the entrepreneurs.

Table No: 1.4

No.
Competitive
advantage

Discriminant
Coefficient

Mean
Difference

Relative
Contribution
in TDS

1 Marketing
advantage

0.2359
4.772

13.15

2 Technological
advantage

0.1835
4.101

18.36

3 Pricing Advantage 0.2838 3.616 42.65

4 Customer services
advantage

0.1038
3.815

25.84

Total 100

Source: Compiled through SPSS version-20 on primary data.

The table depicts the relative contribution of discriminate factors in total discriminant score is computed by
the mean difference of the factors. The resultant that the higher discriminant co-efficient is identified in
pricing competitive advantage since their respective discriminant co-efficient are 0.2838.The higher relative
contribution in total discriminant score is notice in 42.65 per cent.

FINDINGS OF THE STUDY:
The following are the findings which reflect the factors of the entrepreneurship competitive advantage.

1. The study found that the likert five point scale on primary data signifies the mean scores of the factors of
enterprise competitive advantage regarding significantly higher competitive advantage of enterprise is
having the higher quality than the competition seemed to be higher in mean score with 4.63918

2. The study found that among the eight selected factors of competitive advantage, factor Board product /
services lines providing customer convenience are shown lower mean score with 3.13830.

3. The factor analysis has been applied to identify the high loading factors among the competitive advantage
of entrepreneurship of Telangana state. The Principle component analysis has found all the selected
factors are observed to be high loading factors. The cumulative percentage of the variables considered is
64.9064.

4. The contribution of discriminate factors in total discriminant score is computed by the mean difference of
the factors. The result reveals that the higher discriminant co-efficient is identified in pricing competitive
advantage since their respective discriminant co-efficient are 0.2838. The higher relative contribution in
total discriminant score is notice in 42.65 per cent.

5. The relative contribution in total discriminanat score identified that the marketing and technological
advantage are the core factors in which the entrepreneurs are lagging behind. The entrepreneurs need to
strengthen these two areas to keep them self competitive in the Telangana state.

CONCLUSION OF THE STUDY:
The present study concludes the titled “Competitive Advantage of the Entrepreneurship in Telangana State”
has been studied with the help of primary data. In this study four districts were selected which are producing
the highest entrepreneurs in the state of Telangana state. The factor analysis has been applied on the all the
selected competitive advantage factors and the results states that all the factors are observed to be high loaded
factors. The discriminanat analysis has been applied and the total discriminant score indicated that the pricing
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advantage and customer’s service advantage are having the higher competitive advantage in the selected
districts of Telangana state. The marketing advantage has got lowest weightage compared to other factors.
Hence, there is further scope to do research in this area by considering the women participation in the msme in
the Telangana state, so that problems of the entrepreneurs which are acting as a hurdle for the growth of the
MSME.
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