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Abstract: this is a study conducted originally by me. In this research I have analyzed the investors buying behavior
towards life insurance products in Jammu region. All the material and non- material factors which have influence and
impact on the buying behavior and pattern of the investors before taking the life insurance policy and after taking the life
insurance policy. This study shows the growth of life insurance sector over 16 years i.e. from fy2002 to fy2017. I have
compared the policies and customer engagement services of LIC, a public company and ICICI Prudential Life Insurance
Company, a private company having highest market share according to IRDA standards. For the completion of this
research I have used qualitative technique and also taken the sample size of 70 people who have taken the life insurance
policy through structured questionnaire, factor analysis and correlation techniques are used to analyse this data and find
the outcomes of the project. I have analyzed the post-purchase and pre-purchase buying behavior of the customers who
takes the decision of investing their hard earn money into the life insurance. The factors which have the most impact in
pre-purchase decision making are: how much the individual saves so that he/she can invest in life insurance, the reason
for which the life insurance policy has been taken like for tax benefits, security etc. and company profile are also the
reason for the people getting attracted towards taking the decision of buying life insurance policy. If we talk about post
purchase behavior of the investors there are number of factors which affects them such as: grievance redressal
mechanism, information dissemination channels, product complexity and satisfaction level of customers etc.
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